
 

 

 

 

LIST OF TABLES 

 

 TABLES 
o Table: Global average of consumers prioritizing features in food and drink 

products (%) 
o Table: Global average of consumers selecting factors as have a high 

amount of influence on product choice (%) 
o Table: "Asian" flavors in the top 250 for all drinks launches, 2012/13 
o Table: "Asian" flavors in the top 250 for all food launches, 2012/13 
o Table: "Asian" fragrances in the top 250 for all personal care launches, 

2012/13 
o Table: "Latin American" flavors in the top 250 for all drinks launches, 

2012/13 
o Table: "Latin American" flavors in the top 250 for all food launches, 

2012/13 
o Table: "Latin American" fragrances in the top 250 for all personal care 

launches, 2012/13 
o Table: "African" flavors in the top 250 for all drinks launches, 2012/13 
o Table: "African" fragrances in the top 250 for all personal care launches, 

2012/13 
 FIGURES 

o Figure: Major drivers of cross-regional flavor and fragrance migration 
o Figure: Recently launched products containing chia 
o Figure: A model for the transfer of flavors and fragrances between regions 
o Figure: Top, fastest-growing, and new flavors in new soft drinks 
o Figure: Vanilla-flavored soft drinks launched in North America 
o Figure: Aloe-vera- and latte-flavored soft drinks launched in Asia Pacific 
o Figure: Top, fastest-growing, and new flavors in new savory snacks 
o Figure: Savory snacks with sea salt flavor 
o Figure: Top, fastest-growing, and new fragrances in new personal care 

products 
o Figure: Neem shampoos 
o Figure: Tea tree cleansers 
o Figure: New haircare and personal hygiene products with specific 

fragrances 
o Figure: New tea products with novel Asian flavors 



o Figure: Soft and energy drinks with novel Asian flavors 
o Figure: Innovative new foods with Asian-inspired flavors 
o Figure: New personal care products with novel Asian-inspired fragrances 
o Figure: Innovative new drinks with Latin American superfruits 
o Figure: New food launches featuring quinoa 
o Figure: New rooibos/redbush-flavor soft drinks 
o Figure: New products featuring baobab 
o Figure: Unilever Dark Temptation Body Spray product launches, in the 

UK, US, and Ecuador, respectively 
o Figure: Ehrmann Almighurt fruit yogurt in flavors inspired by Asia, 

Africa, and South America 
o Figure: New foods with regional flavor fusions 
o Figure: Catrice Cosmetics Big City Life Eyeshadow and Cheek Blush 

Palette: The San Francisco Collection 
o Figure: Flavors to watch in drinks 
o Figure: Flavors to watch in food 
o Figure: Fragrances to watch in personal care 
o Figure: Innovation tools for cross-regional flavor and fragrance transfer 

 


